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It’s our pleasure to present an overview of our planned activity for 2015 – yet 
another dynamic year of growth and change in our industry.

InternetRetailing’s position as the must-read voice for professionals in 
multichannel retail and ecommerce is founded upon our commercial focus 
- we reflect and support the board-level conversation - and our in-depth, 
knowledgeable coverage (from long-form magazine content to topical 
supplements, senior roundtables to research reports).

New for 2015 is our exciting Research Programme, starting with the Top500 
UK Retailer announcement in October 2014, we have our EU Top500 in the 
spring, our TopSuppliers in the summer and an active schedule of research-
supported insight and commentary.

eDelivery.net is a new title for those professionals in supply chain and logistics 
who ‘deliver the multichannel promise’. In print and online, the title also 
comes to life at the much-anticipated eDelivery Expo (EDX).

IRX - our Award-winning InternetRetailing Expo - has its fifth annual outing, even bigger and more 
exciting with an extended conference and workshop programme, this is the one place to see the 
whole expert ecosystem in an intense but rewarding visit.

Drawing these threads together is the customer and commercial lens through which we assess the 
industry. We cover all channels within retail (direct, mobile and store), and include all professional 
disciplines (not solely eCommerce), InternetRetailing’s range of activities serves the board level 
discussions in which our subscribers engage and we look forward to working with you in the coming 
year.

To discuss any of the opportunities featured in this document or to talk about new ideas for promoting 
your company to our readership please feel free to contact me or one of our expert team.

Ian Jindal Editor-in-Chief Internet Retailing

Introduction from the Editor-in-Chief

Ian Jindal
Editor-in-Chief 
Internet Retailing

To discuss any of the opportunities featured in this document or to talk 
about new ideas for promoting your company to our readership please 
feel free to contact one of the team.
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Print circulation

InternetRetailing is focused upon serving the UK and 
Europe’s leading multichannel and pureplay retailers.

Our print circulation is controlled and ABC audited, 
with a full multi platform audit to follow in late 2014. 
This ensures only the most relevant retail professionals 
are added to our readership.

Total average 
UK circulation: 9,808 (ABC June 2013)

Digital edition  
circulation: 45,000
Social following 
@etail 20,000+ 

LinkedIn 33,000+ members 

Our readers These are some of the companies that subscribe to InternetRetailing magazine:
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Demographics

• Amazon • Apple • Arcadia Group • Argos • ASDA • ASOS • B&Q • Boden • Boots • Comet • Debenhams • Dell • Dixons • Dorothy Perkins • Evans Cycles • Expedia 
• Figleaves • Halfords • H&M • Homebase • House of Fraser • John Lewis • J Sainsbury • Lego • Littlewoods • Maplin • Marks & Spencer • Mothercare 
• Net-a-porter • O2 • Orange • Play.com • QVC • Screwfix • Specsavers • Staples • Tesco • The Carphone Warehouse • Topshop • Vodafone • Waitrose • Wickes

      InternetRetailing’s readership 
includes the big players in the 
ecommerce world and is a key 
source of information for the 
industry. The variety of products and 
channels enables us to reach our 
target audience and gives excellent 
brand exposure helping us increase 
awareness of PayPal’s reputation 
as the leading online and mobile 
payment brand. Internet Retailing 
has been a core element of our 
marketing activities in recent years 
and we certainly look forward to 
working with them going forward.
Birthe Emmerich, Paypal

“
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2015 features

January:  
Around the world 

While UK brands and 
retailers are setting out 
their shop fronts overseas, 
so others view the UK’s 
mature online market. 
International brands are 
not the only ones looking 
to emerging markets which 
come with their own issues 
and domestic retailers. 
Internet Retailing takes 
a look around the world 
at the opportunities and 
challenges and what UK 
retailers can learn from best 
practice abroad.

March:  
The product

From designing and 
sourcing through to the end 
of the lifecycle, products 
have to be costed, 
merchandised, analysed, 
displayed, sold, paid for 
and delivered (and maybe 
returned). Internet Retailing 
goes on a journey through 
the product lifecycle in a 
cross-channel world. This 
issue will also include a 
preview of the Internet 
Retailing Expo.

May:  
The impact of  
other sectors 

The challenges, 
opportunities, learnings 
and insight, impact on 
retailers and customers. 
Is D2C the death knell 
for intermediaries and 
affiliates?

July:  
Customer 
connection

The customer wants 
what they want, when 
and how they want it 
whether that’s delivered 
behind the scenes through 
personalisation or by 
their own choice such as 
delivery option or how they 
are marketed to. Internet 
Retailing looks at all things 
personalised, customised, 
ranging, customer 
experience, interface, 
design, service, social, 
engagement and loyalty.

September:  
Cross-channel 
operations

The time for making do 
and bolting on systems has 
passed. Internet Retailing 
looks at best practice for 
cross-channel operations, 
logistics and IT and how 
leading retailers are putting 
together the jigsaw pieces 
for the bigger omnichannel 
picture. 

November:  
Mobile

Mobile remains the 
glue that holds together 
the cross-channel retail 
environment but it’s also a 
game changer for all areas 
of retail: from payments to 
multi-screen purchasing 
at home; location-
based innovations and 
engagement in the street 
and in store; data collection 
pre and post purchase; 
loyalty driver; and as a 
simple communications 
tool. Internet Retailing 
investigates the latest 
developments.

InternetRetailing magazine will focus on these areas in 2015. Each subject will be covered across Online, In Store and 
Mobile in a number of features looking separately at the subject from the point of view of Strategy, Commercial & 
Selling, Operations & Logistics, IT & Systems, Product (i.e. merchandising, buying).
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Sponsored by
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Print opportunities

InternetRetailing is written by experts in retail, technology, customer insight and logistics and is a source of ideas, 
competitive intelligence and business briefing on the sector. Each issue is themed around a certain key aspect of 
the online or multichannel business and that area is investigated in depth from the point of view of different areas 
of the retail operation.

Magazine
Advertising in InternetRetailing is the perfect way to 
build brand awareness and strengthen your point 
of difference in the minds of current and potential 
customers. Our editorial excellence guarantees an 
engaged audience offering your brand the best 
possible context for your message to them.

Display adverts – double page, single page, half 
page, and quarter page.

Advertorial – Distinguish your company from your 
competition with a powerful advertorial. Designed 
to simulate editorial content, this is an effective way 
of getting your message to the InternetRetailing 
readership.

 

Classified adverts – A low cost advertising option 
ensuring regular coverage within InternetRetailing for 
12 months.

Insert – Place your marketing materials in the issue. 
We can offer bound and loose inserts and split runs by 
geographic or demographic.

Why use print advertising?

•  Magazines are number one in 
driving brand favourability, with over 
four times the impact of branding 
campaigns on the internet

•  Among senior management and 
influential buyers, magazines are 
the strongest influence on personal 
recommendations

•  People are twice as likely to visit 
a website after seeing a magazine 
advert
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Package Cost

Headline sponsor £8,995

Section sponsor £5,995

Premium listing £1,995

Standard listing £495

Procurement guide
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THE 
INTERNETRETAILINGPROCUREMENT GUIDE2014

The InternetRetailing annual Procurement Guide is an 
essential tool for any retail professional involved in the 
procurement process.

Over 150 pages in which we review the state of 
supply within our industry, set out the trends and 
near-future changes, and outline some questions and 
approaches to ensure our readers get the best from 
their procurement process.

Your listing – in print, in digital  
and online
Suppliers benefit from a company listing in the printed 
guide which is mailed to the full InternetRetailing 
readership of over 9,000 retail professionals.

A digital version of the guide is also available on the 
website for download all year and is emailed to our full 
database of 45,000.

The listing is then replicated within the IRDX section 
on our website which is a fully searchable database of 
suppliers, retailers and industry figures.

Opportunities
There are a range of options to suit all budgets, for 
more information on how the Procurement Guide can 
be of benefit to you please contact the sales team.

PricingSTRATEGY:  DIRECTORY LISTINGS

THE PROCUREMENT GUIDE 2014 | 15 

INVENT COMMERCE

8A Great Newport Street

London WC2H 7JA

Tel: 020 3011 5000 

Email: info@inventcommerce.com

Web: www.inventcommerce.com

InventCommerce is an innovative ecommerce consulting 

solutions provider with offi ces based in London and Cape 

Town. The Invent team is passionate about delivering 

high-quality, ecommerce-based solutions that deliver usability 

and innovation in order to provide clients with greater 

effi ciencies and the ability to grow customer reach, market 

share and online revenues.

As accredited development partners for Magento, Google, 

Hybris and Tealium, InventCommerce have extensive 

expertise and experience working with global enterprise 

brands, merchants and retailers building and delivering both 

business-to-customer and business-to-business solutions.

We work best in complex, timebound projects that require 

strict project governance and control in order to help 

deliver high-quality implementations within a known cost and 

time frame.

GREENLIGHT 

SEARCHThe Varnish Works, 3 Bravingtons Walk

London N1 9AJ
Tel: 020 7253 7000 

Email: rfi @greenlightdigital.com

Web: www.greenlightdigital.com

Greenlight is an independent, award-winning digital agency that 

drives bottom line growth through its digital services portfolio. 

Driven by its unique analytical capabilities, Greenlight delivers 

integrated digital solutions for brands the world over through 

its SEO, paid media, social media, creative and design, web 

development and ecommerce expertise.

Founded in 2001, Greenlight works with more than 50 

leading brands in 30 global markets, realising their digital 

fortunes through its full range of design and build, digital 

marketing and measurement services. By combining creativity, 

technical excellence and multichannel thinking, Greenlight will 

deliver an array of digital marketing services that will help you 

fi nd and connect with your customers.

Greenlight’s goal is to unearth, join up and structure your 

data, to challenge assumption and to bring the type of clarity 

that will make channels, activities, websites and teams better 

drivers of growth. If you’re looking for an agency that’s 

committed to propelling your brand into the online space, then 

give us a call.

KUEHNE + NAGEL 

LIMITED1 Union Business Park Florence Way, Rockingham Road

Uxbridge, Middlesex  UB8 2LS

Tel: 01295 222050

Email: uk.contractlogistics@kuehne-nagel.com

Web: http://uk.kuehne-nagel.com/ecommerce/

Kuehne + Nagel is one of the world’s leading contract logistics 

service providers, with more than seven million square metres 

of warehouse and logistics space under management across 

more than 65 countries. We are the contract logistics partner 

of choice for logistics outsourcing and the management of 

complex supply chains. From point of origin to consumption, 

we design solutions that turn your logistics operations from a 

challenge into a substantial competitive advantage. Kuehne + 

Nagel contract logistics experts have in-depth, industry-specifi c 

experience. We listen carefully to your logistics challenges and 

conduct a thorough analysis of your business needs. Then we 

design and build an optimal solution customised to your cost 

and service requirements.

With our understanding of the unique logistics challenges 

of the ecommerce market, we have developed e-fulfi lment 

solutions to meet our customers’ demands. We provide tailored 

supply chain solutions that ensure your products are reliably 

picked and delivered to your customers quickly and correctly 

fi rst time. 

FAAB MULTI 

CHANNEL
Faab House

George Street
BatleyWest Yorkshire WF17 5AU

Tel: 01924 521521 

Email: sales@faabmultichannel.com

Web: www.faabmultichannel.com

Faab is a new kid on the block changing commerce. Faab 

enables merchants from around the world to embrace 

the technology to help them trade on multiple worldwide 

marketplaces such as Amazon, Ebay, Bubbles and Rakuten, and 

also social media platforms such as Twitter and Facebook.

Through Faab, merchants can truly trade globally. Imagine 

this – you are in Europe, selling in American marketplaces and 

shipping the orders directly from China. Well this is the reality.

With a unique integrated social media module, merchants 

are able to run their social media marketing on autopilot – all 

this through single or multiple products feeds.

Faab are innovators with a world-class solution. Give us a 

try, we are here to help and assist to make you a success. Our 

success depends on your success.

page14-19-Strategy_LISTINGS.indd   15
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Digital opportunities

Website
InternetRetailing.net is an essential tool for every ecommerce 
professional. Containing all the latest news, analysis, features, 
jobs and events within the online retail sector, along with a 
directory and training information. 

This provides an engaged and receptive audience for your 
online advertising, and, with over 55,000 visits per month, 
you will be getting your campaign in front of the key players 
in the industry.

Total visitors per month 55,167
Unique visitors per month 43,319
Total page impressions per month  85,783
(All measurements given are an average between September 2013 and 

September 2014 taken from Google Analytics)

Sponsorship opportunities
There are various advertising opportunities available on 
the website using MPUs, leaderboards and skin adverts. All 
banner dimensions are on the technical specifications page at 
the end of this document.

InternetRetailing Mobile
Mobile commerce is an ever more important growth area for 
all multichannel retailers, and our mobile news website and 
newsletter ensure readers have all of the latest information at 
their fingertips.

Promoting yourself in this section of the website or within 
the fortnightly newsletter (mailed to the full 45,000 database) 
is the perfect way to attract retailers who are looking at 
adopting mobile technology or taking it to the next level.

Traffic

      Working with InternetRetailing is 
always a pleasure as they truly are a 
leading voice in the ecommerce space. 

The launch of their job board was most 

welcomed and has helped us reach 
their extensive network of ecommerce 
professionals. Cranberry Panda certainly 

sees a long and successful future working 

with the team at InternetRetailing.
Jonathan Hall, CEO and founder of 
Cranberry Panda

“

“
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Email opportunities

eNewsletter
The InternetRetailing enewsletter is mailed twice a 
week on a Tuesday and Friday to our online subscriber 
database of 45,000 readers.

Offering up-to-date news and analysis from the world of 
ecommerce, this newsletter is a must for those wanting to 
keep one step ahead of their competitors.

Sponsorship 
opportunities
eNewsletter sponsorship using MPUs, 
leaderboards and skyscraper banners 
is available on a tenancy basis.

      InternetRetailing has been 

invaluable to our success in entering 

the UK ecommerce market. They have 

been a great source for driving leads 

and building brand in a market where 

we were previously not well known. 

They are a key partner for us and we 

look forward to working with them for 

the many years to come.

Joe Colopy, Bronto
Bespoke emails
At InternetRetailing we like to offer a 
comprehensive range of advertising 
options to suit your campaign 
objectives, and our bespoke emails 
are an excellent tool for getting 
your message out to our targeted 
readership.

Bespoke email campaigns are sent 
to our full mailing list. All subscribers 
to our newsletter database are given 
the opportunity to opt out of 3rd 
party mailings and our bespoke email 
campaigns are delivered to 
an average of 39,600 people. 

We restrict the amount of eblasts we 
send each month to ensure you are 
getting maximum return on investment 
and our database does not get tired. 
We provide full traffic reports on all 
campaigns which include the number 
of emails sent, opened and the click-
through rate.

Simply send us your html and subject 
line, we will set up the campaign, send 
you a test and then launch it to our 
subscribers at your agreed date and 
time.

CEO Spotlight

This newsletter offers your CEO a 
chance to speak directly to our readers 
and explain the unique features of your 
company and why they should choose 
you over your competitors. This is 
your chance to establish or influence a 
potential purchaser’s preferences – all 
the while increasing your brand’s value 
and recognition.

“

“
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Revolver

The InternetRetailing Revolver is a targeted seminar 
which takes an intense look at some of the key areas 
within the multichannel retail sector.

This one day event will give a short sharp view of the 
market from leading suppliers, providing retailers with 
an ideal chance to gain insight into the products and 
services available in the market.

Revolver has proved to be popular with leading 
retailers and the dedicated visitor marketing ensures 
there is a great attendance rate as well as a significant 
audience tuning in to the live streaming of the event.

As opportunities are limited for the Revolver event we 
take bookings up to six months in advance, please 
get in touch as soon as possible if you would like to 
contribute to the 2015 Revolver, taking place in June.

The package includes:
•  20 minute presentation slot with 10 minutes of Q&A
•  Comprehensive marketing campaign ensuring a 

minimum of 100 registrants
•  Logo and  presentation synopsis on 

internetretailing.net and marketing
•  Live streaming on internetretailing.net
•  Streaming on internetretailing.net post event
•  Full delegate contact details post event 

For more information on our Revolver please contact a 
member of the team.

      A great opportunity to share our 

mobile insight with a strong, targeted and 

enthusiastic audience – the event was 

professionally organised and I would not 

hesitate to recommend it.

Alex Meisl, Chairman, Sponge Ltd

“ “



Andy James • Tel: +44 (0)20 7933 8983 • Email: andy.james@internetretailing.net • To connect with Andy on LinkedIn scan here

Please contact Andy to discuss advertising and sponsorship opportunities:

Research programmes

Our research projects take an in-depth view of key topics 
or issues within multichannel retail, each programme 
running for three months and consisting of both 
quantitative and qualitative research. The findings of 
the research are produced as a standalone report and 
are presented at a half-day research briefing for leading 
retail professionals.

We work with a small number of partners, ideally four or 
five, each offering a significant but not exclusive solution 
to the issue or topic. Our partners have confidence in 
their own contribution and ROI for clients; however they 
also have the maturity to recognise that their solution 
lives within an ecosystem of complementary providers 
and services necessary to support their own solution. By 
working together we present a more rounded, credible 
and actionable set of insights that resonate with retailers.

• Conversion rate optimisation
• Returns
• B2B brands and wholesale
• International

The partner package consists of:
•  1 x full page advert in Internet Retailing magazine
•  Logo on all research programme marketing 

collateral 
•  Opportunity to put forward 3-4 clients to be 

interviewed as part of the research programme
•  Sponsorship of the Report – Logo on cover, full 

page answering a targeted question, full page 
advert or case study. The report will be printed and 
distributed at the Research Briefing event. 

•  The digital report will be emailed to 45,000 
subscribers and be available for download

•  Speaking opportunity at the Research Briefing 
– including hosting rights to your filmed 
presentation

•  Full contact details of all programme participantsTopics for 2015
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Webinars and roundtables

Webinars
The InternetRetailing webinar programme offers 
suppliers the opportunity to share their knowledge and 
experience with the InternetRetailing audience.

Coordinated by the InternetRetailing team, the 
webinars are a quick and efficient way to reach 
our senior level audience. The webinars are always 
extremely popular offering both lead generation and 
thought leadership.

The package includes:
•  Full marketing and coordination of the event  

on the day
•  Your logo on the website and all pre-event 

marketing
•  Full contact details of all registrants
•  Video recording live on IRTV for one year post event

Roundtables
Roundtables are targeted events in which we invite 
up to 8 senior industry professionals to discuss a 
particular topic. Based upon original research and case 
studies, the events focus on thought leadership and 
best practice. This is not an event to sell your products 
but rather an opportunity to network and share your 
knowledge and experience with key industry figures.

Choose your topic of interest and InternetRetailing will 
take care of the rest.

The package includes:
•  Coordination of the event and an editorial chair 

person
•  InternetRetailing will work with the sponsor to 

identify and invite relevant senior figures to join the 
discussion

For more information on our bespoke events or to 
discuss new ideas please contact the team.

Our bespoke webinar and roundtable events give you the chance to get your message across to a targeted 
audience of interested retailers.

      Working with InternetRetailing has 

always been a pleasure, and thanks to 

its broad selection of events, emails and 

newsletters, we have been able to connect 

to our target market. Its knowledge of 

the retail landscape in unparalleled and 

its articles are always current and very 

educational.

Zoe Ripley, Marketing Director – EMEA, 

Channel Advisor UK Ltd

“

“
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Attendees
•  Over 4,000 retail professionals visited IRX 2014 and 

77% listed their job function as retail management, 
ecommerce or sales and marketing

Exhibit
The exhibition hall at IRX 2014 saw almost 5,000 visitors and 
2015 promises to be even bigger. Use your stand to launch 
products, generate leads, meet with potential buyers and 
increase brand awareness. If your business is in internet 
retailing, then participating at IRX should be at the top of 
your to do list.

InternetRetailing Expo and eDelivery Expo –  
25th-26th March 2015, Birmingham NEC

IRX provides a unique opportunity to blend marketing 
with technology, logistics with customer facing design, 
and mobile with in-store – the full range of skills and 
capabilities to sell in the multichannel era. IRX contains 
all the elements to deliver a high quality and highly 
targeted visitor audience and will generate significant 
ROI for exhibitors and sponsors.

Attendees
•  eDelivery Expo is for directors, executives and senior 

managers in retail, e-retail, manufacturing, wholesale, 
fulfilment, logistics, parcels delivery and courier services, 
along with those providing support services for all these 
markets

•  eDelivery Expo is expecting to welcome 2,000 visitors  
on 2015

Exhibition shell scheme (including carpet, walls, fascia and 
stand cleaning) costs  £595 per sqm
Space only costs   £545 per sqm

eDelivery Expo (EDX) will provide a meeting space 
for the delivery ecosystem, bringing delivery and 
logistics professionals together with their industry 
peers. eDelivery Expo will be a co-located event to 
the hugely successful and respected Internet Retailing 
Expo.  The show will meet the needs of those looking 
to add specific arms to their eDelivery strategy.

Sponsor
We have extensive packages available at a 
range of prices and including different elements 
to ensure you gain the most out of your 
sponsorship.

Packages include
• Headline sponsor
• Conference sponsor
• Bars and lounges
• Workshops and Innovation pavilion
• Registration areas
• Onsite video interviews
•  Plus various advertising and branding 

opportunities at the event and to the pre-reg 
mailing list

Sponsorship packages start at £995, please 
contact us for full details.

Sponsored by
eDelivery
Expo
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Conference – 13th October 2015, Novotel, Hammersmith, London

Three conference streams, free workshops and a packed exhibition hall.

As the leading strategic event in the ecommerce calendar, the InternetRetailing 2015 Conference – now in its tenth year – brings 
together the industry’s leaders, thinkers, strategists and commentators to explore the new responsibilities of leadership and 
how ecommerce is pushing forward changes in the industry and internal teams, celebrating operational successes, rising to new 
challenges and creating opportunities to turn the retail industry away from the brink of recession.

Major industry figures will keynote the conference and share their knowledge and insight from key points in their industry, before 
the event splits into three essential learning opportunities

Mark Pigou • Tel: +44 (0)7970 579 288 • Email: mark@internetretailing.net  •  To connect with Mark on LinkedIn scan here 

Please contact Mark to discuss advertising and sponsorship opportunities:

Attendees
The conference is for business people in retail, it attracts more 
than 500 top-level executives from pure play, multichannel and 
bricks and mortar retailers.

Opportunities
There are several sponsorship opportunities available to suit 
your budget and the level of exposure you wish to gain.

Title sponsor – your company logo travels with the 
conference logo and this package provides the most extensive 
branding opportunities including direct mail, dedicated 
eblasts and print and web advertising, plus a display stand 
and exclusive speaking opportunity. You’ll also have the 
chance to display your company literature, whitepapers and 
presentations, and receive 12 delegate passes.

Other sponsorships available
•  Track title sponsor – take ownership of one of the 

conference streams
•  Exhibition space – promote your products to our delegates 

and visitors
•  Delegate bags – provide your branded bags and literature 

to our delegates
•  Registration and badge sponsor – expose your brand to 

every attendee
•  Notebooks and pens – 500 delegates using your branded 

stationery
•  Bar and cocktail reception – be part of the networking and 

ideas sharing at the end of the day
• Workshops – your very own event within our event
•  Programme sponsor – the ultimate display advertising 

space
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Awards – June 2015, London

The InternetRetailing Awards traditionally take place in extremely special locations whether the hidden rooftop of 
Cannon Street Roof Gardens, the stunning skyscraper location of Sushi Samba or the Grade 1 listed building, One 
Mayfair.

2015 sees the 4th annual awards ceremony; this exclusive event will be a magical night for over 400 retail 
professionals.

Awards categories
In 2014 there were twelve awards categories which were nominated by retailers and judged by retailers.  
• Innovation    •    Omni 
• Mobile    •    InternetRetailing in Store Award
• Customer   •    Capability
• International  •    Market Entry
• Service Sector  •    Brand Award
• InternetRetailing Award •    Best Retailer Award

Sponsorship opportunities
There are several sponsorship opportunities available for the 2015 awards, including:
• Title sponsor
• Awards category sponsor
•  Bar sponsor
• Badge/Registration/Lanyard Sponsor
• Goody Bag Sponsor
• Various Entertainment Sponsorships

 Please contact the sales team to discuss availability.
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Costs

Magazine 

Number of insertions 1 3 6
Double page £5,717 £5,198 £4,678
Full page £3,576 £3,251 £2,926
Half page £1,950 £1,773 £1,595        

Procurement Guide
Headline sponsor £8,995
Section sponsor £5,995
Premium listing £1,995
Standard listing £495 

Website    

Months 1 3 6 12
Leaderboard (728 x 90) £3,255 £2,959 £2,663 £2,338
MPU (300 x 250) £2,965 £2,695 £2,426 £2,156
Handlebar 1 week: £6,995   Extended campaigns: POA

Enewsletter
Months 1 3 6 12
Leaderboard (768 x 90) £3,255 £2,959 £2,663 £2,338
MPU (300 x 250) £2,965 £2,695 £2,423 £2,156
Text advert £3,255 £2,959 £2,663 £2,338

InternetRetailing Mobile
Months 1 3 6 12
Sponsor £3,995 £3,595 £3,235 £2,912
Banner £2,450 £2,205 £1,960 £1,470
Text advert £1,965 £1,768 £1,572 £1,414  

Bespoke HTML Emails 
Mailings 1 2 3 4
 £4,500 £4,275 £4,000 £3,750

CEO Spotlight Interview
Print Online Print & Online
£4,326 £4,500 £7,995

Thought Leadership
Webinar £7,694
Revolver £4,200
Roundtable £8,995
Research Programme £12,995
Whitepaper production POA 
CEO Dinner  £15,000
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Copy Deadline Cancellations

Technical specifications

DPS
Bleed 426 x 303 mm
Trim 420 x 297 mm
Type 368 x 271 mm

Full page
Bleed 216 x 303 mm
Trim 210 x 297 mm
Type 184 x 271 mm

Half page
Horizontal 184 x 130 mm

Quarter page
Horizontal 184 x 62.5 mm
Portrait 89 x 130 mm

Leaderboard 728 x 90 pixels MPU 300 x 250 pixels

Leaderboard 728 x 90 pixels MPU 300 x 250 pixels

Magazine dimensions

Website spec

(Maximum file size 100 kb /  Files accepted - jpeg, gif, flash)

(Maximum file size 60 kb /  Files accepted - jpeg, gif)
PLEASE NOTE WE DO NOT ACCEPT ANIMATED BANNERS FOR E-NEWSLETTERS

Enewsletter spec

2 weeks prior to publication. Please refer to publishing 
schedule available at: www.internetretailing.net

InternetRetailing is 100% digital

•  All ads should be supplied 
on Mac formatted disk or by 
email

•  File creation: Quark Xpress, 

Illustrator, Acrobat Press ready 
PDF (or as Illustrator/Freehand 
EPS), Photoshop, TIFF, JPEG

•  Pictures/Images can be 
supplied as: EPS, TIFF or JPEG

•  All Images should be CMYK 
and 300dpi (dots per inch) 
to allow for acceptable 
reproduction

•  Ads can be supplied via 
email. If any advertiser wants 
to supply an ad on PC disk 
please check with production 
first

Must be received in writing 28 days prior to copy deadline 
for all advertising.

Materials Required
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Contact us

To discuss any of the opportunities featured in this document or to talk about new ideas for promoting your 
company to our readership please feel free to contact one of the team.

Advertising

Tom Geary  Tom Copeland   
Account Executive Sales Manager, IRX
tom.geary@internetretailing.net  tom.copeland@internetretailing.net

InternetRetailing is published by SJP Business Media.

Andy James
Group Account Director
+44 (0)20 7933 8983
andy.james@internetretailing.net

Rob Prevett
Account Director
rob.prevett@internetretailing.net

Sonia Vitta
Senior Account Manager
sonia.vitta@internetretailing.net

Steve Jones
Account Manager
steve.jones@internetretailing.net

SJP Business Media
52-54 Gracechurch Street
London
EC3V 0EH

www.internetretailing.net Follow us on Twitter
@etail
@etailexpo

Production
Alex Goldwater
Production Manager
+44 (0)207 933 8999
alex.goldwater@sjpbusinessmedia.com

Editorial
Emma Herrod
Editor
+44 (0)7801 282 729
press@internetretailing.net


