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RELAX, DIGITAL RIVER
HAS IT COVERED.

Our online commerce, payment and marketing experts will 
help you pick the right treatment for your online business 
and provide soothing advice as needed.

Plus, we offer you a free neck massage - you’ve earned it!

Visit stand #31 for your RETAIL THERAPY session.

Low-Stress Commerce-As-A-Service
Backed by 20 years of ecommerce experience Digital River is the leading provider of global
commerce, payment and marketing services, offering end-to-end ecommerce solutions. In 2013 
we processed more than $30 billion in online transactions, enabling brands to connect directly with 
their B2B and B2C buyers across multiple devices and channels, in nearly every country in the world.

www.digitalriver.com | Europe@digitalriver.com | Twitter @DigitalRiverInc
©2014 Digital River, Inc., Digital River® is a registered trademark of Digital River, Inc.
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With three keynote speakers – from John Lewis, House of Fraser and Zalando – and 
three conference streams, today’s conference will bring together learnings 
from those who have started again – and benefited from it – along 
with those willing to share the challenges with delegates wishing to remain in the 
leadership group. 

Speakers you will hear from today will have led transformation within their business as their product sector or 
the retail landscape have evolved. Whether those projects have been major transformation across the whole 
business, technology-led, staffing or operations, they all will have been coherent, cohesive and worked for 
their customers. Projects within retail don’t have to be massive to produce radical results although the major  
re-platforming project brought to fruition this year at Marks and Spencer while continuing daily trading is a feat 
that many will admire. David Walmsley, Director M&S.com will share the inside track on the transformation and 
creation of a new flagship digital experience that is built around the evolving customer.

Tesco, also has been undergoing major changes and Simon Belsham, MD of the online grocery business will 
share Tesco’s multichannel vision with delegates.

For all retailers, whether pureplay or omnichannel, shoppers are turning to their mobile phone at every 
opportunity. One in four shoppers now owns a tablet too with this becoming the fastest growing conversion 
channel for many. In the words of French fashion retailer Comptoir des Cotonniers which this year launched 
10,000 boutiques in just one night – and is presenting in Track 3 today – the store of the future is everywhere.

From big data to delivery choice and margins to mobile design, payments and innovation, the Internet Retailing 
Conference offers plenty of opportunities for delegates to debate the key issues with speakers and with an 
audience as knowledgeable as the speakers, past debates have been as lively as they are informative and 
thought provoking. 

Retail is not alone though in its re-foundationing and transformation so while the industry looks in on itself and 
watches competitors, lessons can be learnt from other sectors: travel, brands selling direct and publishers with 
their pulse on content. With Thomas Cook, Condé Nast International and Coca-Cola closing the conference I 
wonder what part services, brands and publishers will play in tomorrow’s retailing? Are they the next competition?

Emma Herrod
Editor, Internet Retailing
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“Re-foundationing” is such an ugly word that we nearly didn’t adopt it as our theme! 
We were persuaded however by the onomatopoeic tortured sound as business history, 
previously-optimised and honed ‘best practice’, expediency and internal silos crash 
without mercy against the inflexible demands of today’s connected customer. 

In this year’s conference an impressive array of speakers are giving of their time to share lessons and insights. 
Impressive not only due to their experience and roles, but also due to their openness and willingness to share. 
Such is our industry: erstwhile competitors are willing to share their insights since within our audience they find 
peers who understand. Furthermore they know that there’s a massive difference between ‘knowing what to do’ 
and having the drive and ability to go from ‘fact’ to ‘achievement’.

This message is not lost on our senior, commercial delegates and it will be our pleasure to welcome around  
a thousand industry leaders to the event.

At the Internet Retailing Conference we are due a feast of insight, stimulus and learning on how to move from 
ecommerce and multichannel as an ‘add-on’ to retail and understand how modern, integrated and relevant 
businesses can be forged without pause or respite.

I have the pleasure to welcome you to this our ninth annual conference on behalf of the whole Internet Retailing 
team: from Mark our Event Director, Emma our Editor and Conference Director, our event team and supportive 
sponsors. Special thanks go to our speakers who give so generously of their time, and to the commercial leaders 
taking a day from the office to spend with their peers.

Welcome to the Internet Retailing Conference –  
re-foundationing multichannel for the next phase of growth.

Ian Jindal
Editor-in-Chief, Internet Retailing
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KEYNOTE SESSION

Retailing continues to change as retailers with physical shops, 
online and a mobile presence work to move past simply joining up 
the channels. Everything must work in a way that gives a seamless 
experience with staff, operations and systems aligned around the 
customer. 

Transformation plans are the underpinning of many tier 1 retailers with Marks & Spencer rebuilding its business 
in terms of systems, technology, innovation, staff skills, warehousing and distribution. Argos, Shop Direct and 
B&Q have all been traveling along the road towards becoming leading digital or omnichannel businesses.

Epitomising the journey that brick and mortar retailers have had to take are department stores as they have 
transformed from traditional stores and multiple channels to cross-channel and omnichannel retailing. From 
acquisition to separate division to integration, John Lewis has had to transform everything from systems to 
culture to be in a position in which mobile and omnichannel commerce underpin growth at the Partnership. The 
benefit can be seen in sales of over £1bn from the JohnLewis.com site alone as Group sales passed the £10bn 
milestone in 2014. 

Mark Lewis, Online Director, John Lewis will take up the conference theme of re-foundation when he opens 
the keynote session at Internet Retailing 2014. He’ll share the journey of omnichannel transformation that 
John Lewis has been undertaking: the transformation in infrastructure, culture and operations that form the 
foundations of John Lewis’ future success and why he believes that “innovation and investment are key to 
omnichannel success”.

Founded in 1849 as a small drapery shop in Glasgow, House of Fraser is a great British heritage brand and one 
that is no stranger to transformation and innovation. It claimed second mover advantage when it first launched 
its website, back in 2006 but has since moved ahead of the pack to put mobile first in its site design. In store, it 
has transformed part of its Edinburgh store into a digitally-enabled concept with large screens, computers and 
fitting rooms all aimed at customers wishing to click and collect. 

More recently, House of Fraser was winner of the 2014 Internet Retailing Mobile Award for mobile activities 
that extend beyond the obligatory to reinvent the retail experience. Andy Harding, Executive Director, Multi 
Channel, House of Fraser will close the keynote session with an exclusive presentation in which he shares 
insights into the journey from a ‘house of brands’ to a digitally-driven mobile-first business; the vision that’s 
been driving those moves and the realities of making the change.

While long-standing retailers are re-foundationing for future success they are still under threat from the agile 
competition of start-ups and as they look to international markets they have to contend also with other retailers 
looking to do the same. The UK is not alone in producing world-class retailers. Still growing at the phenomenal 
rate of a start up, online shoes to fashion retailer Zalando is a reminder to why no retailer can stand still. 

“We speak European: localization is key to our international success,” warns Jérôme Cochet, Senior Vice 
President Sales, Zalando, ahead of his keynote presentation at this year’s conference.
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Mark Lewis, Online 
Director, John Lewis

Responsible for the profitability and 
development of John Lewis’s online channel, 
Mark leads the online and omni-channel 
development teams.

Andy Harding, Executive 
Director, Multi Channel,

House of Fraser

Andy Harding is the Executive Director, 
Multi Channel for House of Fraser and is 

responsible for UK and international, online 
and mobile strategy.

Jérôme Cochet, Senior 
Vice President Sales, 
Zalando

Jérôme joined Europe’s leading online 
platform for shoes and fashion in 2011, 
and is responsible for sales, performance 
marketing and customer management in all 
15 of Zalando’s active European markets.
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Track Sponsors:

11.20 - Chairman’s Introduction
Mike Baxter, Managing Director, Sales Logiq

11.20 – 11.50 - Growing through technology
As co-founder and CTO of Motorcycle Superstore, Jason Miller grew the company into one of the top 200 ranked retailers 
in the US. In this presentation, he’ll share how they used various technologies to achieve this.
Jason Miller, Co-founder, Motorcycle Superstore and Evangelist, SLI Systems

11.55 – 12.25 - Keeping true to your core
How relevant is brand when shoppers can pick and choose products from across ecommerce sites, marketplaces and 
international borders? Does brand heritage clash with consumer needs in the omnichannel world? This presentation will 
showcase how retailers and brands are benefiting by keeping brand value at the heart of their business and central to the way 
they operate and interact with customers. 
Tom Kay, Founder, Finisterre

12.30 – 13.00 - Maximising the Click, Collect, Deliver Opportunity
Fulfilment and delivery are fast becoming the key battleground in online shopping. Simon Belsham will share Tesco’s 
multichannel vision and how it is focused on creating the most compelling offer for its customers however, wherever, and 
whenever they choose to shop.
Simon Belsham, Managing Director, Tesco Grocery Home Shopping

13.00 – 14.00 – LUNCH

14.00 – 14.30 - P&O Ferries – A Cross Channel Journey
The ferry business is not known for its innovative use of eCommerce technology, but P&O Ferries is changing that. Chris Cook 
tells the story of how the country’s largest ferry company is using best practice from the Retail Sector to move from a 30 year 
old legacy platform to a best of breed, omnichannel eCommerce solution in order to provide a seamless customer experience 
across all its sales channels.
Chris Cook, Chief Information Officer at P&O Ferries.

14.35 – 15.15 - Panel Discussion: Are big data blind spots leaving you vulnerable to customer turn off?
The panel will consider issues around big data, customer behaviour, loyalty and actionable insight to keep the relationship sweet. 
Fred Prego, Insight and Reward Director, Game, Sarah McVittie, Co-founder, Dressipi,  
Simon Langthorne, Customer Loyalty Manager, Homebase, Melissa Littler, Marketing Director, BrandAlley

15.15 – 15.55 – BREAK

15.55 – 16.25 - Seamlessly integrating the inspirational and transactional journeys
Alex Murray will share insight into how Waitrose is enabling a more specialised shopping experience combining rich and 
helpful content with flexible and convenient shopping choices across devices and channels. 
Alex Murray, Manager, Web & Multichannel Development, Waitrose

16.30 – 17.00 - Closing keynote: The Considered Journey 
John Straw will explain how Thomas Cook benefits from opening up its digital business to external partnersand how innovation is 
also managed from within the business. He’ll share how the Digital Advisory Board reimagine existing processes and assess and help 
implement ideas from internal stakeholders as well as some of the ways that Thomas Cook is innovating to keep relevant to digital 
omnichannel travellers at all stages of their holiday journey. 
John Straw, Chairman of the Digital Advisory Board, Thomas Cook

TIDE AGENDATrack 1
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11.20 - Chairman’s Introduction 
Emma Robertson, Managing Director, Transform

11.20 – 11.50  - Inspiring creativity online paints a rosy picture for Winsor & Newton
Fleur and James will share the strategy and key innovations helping Winsor & Newton grow sales through its online and 
offline channels, gain valuable insight into its users, and establish itself as the product of choice for artists the world over.
Fleur Meurer-van Heek, Head of Ecommerce, ColArt 
James Candy, Business Development Director, Red Technology Solutions

11.55 – 12.25 - Maximising the customer experience by synchronising digital and physical worlds
Mike Durbridge will share key learnings from the transformation journey to date and how the synchronisation of digital 
and physical is enabling a move to stores that are easier to browse and shop with customers that are more confident to  
serve themselves. 
Mike Durbridge, Omni Channel Director, B&Q

12.30 – 13.00  - Does omni-channel retailing require a new architecture?
Putting the customer at the heart of the business requires a rethink of the fundamental architecture of retail systems. 
Chuck Cantrell will share the key points that retailers need to understand to work through the end-to-end customer 
journey and how to building in future flexibility with social and mobile to create a new architecture for contextual customer 
engagement in an omni-channel world.
Chuck Cantrell, Head of eCommerce Solutions, UK shoe retailer

13.00 – 14.00 – LUNCH

14.00 – 14.30 - Online merchandising and personalisation – how hard can it be?
Selecting the right products and content to show customers is easy, right? It must be. If it were hard, retailers would have 
people dedicated to the task – people with super job titles, using clever tools and secret sauce. They’d wear cool clothes  
and carry ironic clipboards. These people don’t exist, ergo neither does the problem. Well, the problem does exist, and it’s 
bigger than you can imagine. Join Michael in a light hearted (but insightful) journey through the world of online merchandising 
and personalisation.
Michael Mokhberi, CEO, Apptus 

14.35 – 15.15 - Panel Discussion – How far can delivery and returns choice take retail and courier 
margins and markets?
The panel will consider operations and logistics issues around delivery to home, click and collect, lockers, location, timing, 
margins and maximising returns. 
Peter Louden,  Chief Operating Officer, Doddle, Chris Haighton, Head of Retail Logistics, Shop Direct,  
Andrew Starkey, Head of e-Logistics, IMRG

15.15 – 15.55 – BREAK

15.55 – 16.25 - Transformation at scale: The M&S digital story
In this presentation, David will provide the inside track on the transformation and creation of a new flagship digital experience 
that is built around the evolving customer.
David Walmsley, Director M&S.com, Marks & Spencer

16.30 – 17.00 - Closing keynote: Blurring the lines of retail
The lines between publishing and retailing are blurring with retailers launching magazines and publishers selling product online 
linking their digital, print and mobile titles. Is this convergence becoming a sales channel in its own right, a route to further 
customer engagement or is it the future of retailing? Hear how Condé Nast is pushing boundaries for its titles and partner brands. 
Franck Zayan, President of E-Commerce, Condé Nast International

Speakerswww.apptus.com

technology.com
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Track Sponsors:

11.20 - Chairman’s Introduction 
Marco Vergani, Vice President and General Manager, Digital River

11.20 – 11.50 - Thriving in the new digital economy by regaining ownership of the customer connection
As channels to consumers consolidate, it is becoming more imperative for digital companies to diversify using new 
business models and go direct. The winners will master the art of matching offers to consumers’ buying behaviour  
in each market; regardless of form factor; through a seamless purchasing experience; capitalising on a direct relationship 
which provides unique or exclusive content.
Chantal Restivo-Alessi, Chief Digital Officer, HarperCollins Publishers Worldwide 

11.55 – 12.25 - The store of the future is everywhere
Comptoir des Cotonniers launched 10,000 boutiques in just one night, transforming almost everything into a boutique. 
Valérie and Francoise will share their experiences of offering a revolutionary and amazing mobile shopping experience  
to customers.
Valérie Dassier, e-Business, CRM and Customer Service Director, Comptoir des Cotonniers and Françoise Cousin, 
E-business Projects Manager, Fast Retailing

12.30 – 13.00 - Revealed: the Internet Retailing Top 500
Internet Retailing has been examining the dimensions of performance within multichannel retail, questioning the extent  
to which these dimensions are leading indicators of success, extracting learnings and good practice insights and connecting 
the capabilities of the suppliers and key staff. Now we can unveil the Top500 listing. Where do you rank? 
Ian Jindal, Editor-in-Chief, Internet Retailing

13.00 – 14.00 – LUNCH

14.00 – 14.30 - The where, why and how of online international expansion
NetSuite will present a customer case study highlighting the challenges and rewards of expanding commerce operations 
internationally. We will share key learnings including how retailers select which countries to expand into, how to tackle 
challenges such as managing fulfilment and returns as part of a global operation, and the importance for retailers to deliver a 
consistent brand experience across all channels. 
James Cronin, VP Software Engineering, NetSuite

14.35 – 15.15 - Panel Discussion: Mobile
The panel will discuss issues around mobile commerce, the importance of the tablet and second screening, location, 
payments, apps, responsive design and omnichannel shopper behaviour. 
Gina Deeble, Director Multi-channel Planning & Commerce (UK), QVC, Mark Cody, Senior Group Marketing Manager – 
Mobile, Tesco,  Claire Davenport, Managing Director, VoucherCodes.co.uk, Matt Cohan, Online Product Director, Photobox

15.15 – 15.55 – BREAK 
 
15.55 – 16.25 -  Managing complexity for a seamless experience
Kirsty Garrish will speak about how Bally is managing complexity to deliver a seamless luxury experience – multinational 
and multichannel.
Kirsty Garrish, Global eCommerce Director, Bally

16.30 – 17.00 - Closing keynote: Anytime, Anywhere
Mark Elkins and Leonardo O’Grady will share insight into how Coca-Cola is pioneering social listening and cross-channel 
brand engagement through mobile and retail channels to drive growth and react to real-time events around specific events 
including the FIFA World Cup. 
Mark Elkins, Vice President, Digital Sales & Marketing, Coca Cola Enterprises 
Leonardo O’Grady, NWEN Director Integrated Marketing Communications, The Coca-Cola Company

PLACE AGENDATrack 3
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9 FREE TO ATTEND WORKSHOPS - Workshops are FREE to attend for 
both Conference Delegates and Exhibition Only Visitors. 

Workshop 1 - Out with the old, in with the new? Has the time come to replace your legacy?

TIME: 11.20
The challenge to deliver a stable of connected, intelligent channels is a task in itself, however this 
feat is made even more demanding by the constrains of existing, pre-historic legacy systems. These 
cumbersome heavy weights have been in play for so long and have become so deeply entwined into 
the very fabric of the business that to remove any block in the precarious stack would mean disaster. 
Discuss the considerations required when deciding on new technology, including the ROI and the impact 
it has on your legacy systems. How do you adopt the constant stream of new, desirable technologies 
into your organisation? Discuss how to integrate new technology with legacy systems effectively and 
the process of implementation. Explore the risks, time implications and costs in fully replacing your 
legacy systems. Discover how to create an agile infrastructure that seamlessly connects the existing 
landscape, while having the flexibility to adapt, evolve and embrace future innovation.

Ed Bradley - Co-Founder / Director, Virtualstock

Workshop 2 - Selling Sustainability

TIME: 11.20
This Sustainability is going mainstream and retailers now need to communicate their sustainability and 
CSR work to consumers and employees as well as NGOs, the media and investors. Digital media lies 
at the heart of this communication strategy, providing companies that have a sustainability story to 
tell with the tools and platforms to engage audiences and raise awareness on a wide-scale level. This 
workshop draws on industry-leading analysis of how 450 global companies to help you deliver creative 
and authentic sustainability communication. By attending you will learn how sustainability leaders like 
Unilever, Nike, Levi’s, Sainsbury’s and Coca-Cola create effective social media storytelling campaigns 
for consumer audiences.

Matthew Yeomans, Founder, Sustainly

Workshop 3 - Sell globally, merchandise locally’ - content production for international commerce

®Amplience

TIME:  11.20
Building compelling content and commerce experiences that work seamlessly in any language and 
locale combination is a key requirement for successful international ecommerce. However, each 
locale and language combination adds considerable complexity to content production processes at the 
expense of richness and frequency. Amplience simplifies editorial, promotions and product content 
production for international commerce without compromising richness. Find out how leading brands 
like DFS, LK Bennett, Marks and Spencer International, Boohoo, Jimmy Choo and Superdry are 
managing international commerce using Amplience tools. Led by Amplience founder & CEO James 
Brooke, the team will cover key topics including:

James Brooke, Founder & CEO, Amplience

•  International content strategy
•  Editorial and product content localisation

•  International content for Apps 
•  Content delivery and caching.

WORKSHOPS
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Workshop 4 - Conquer the world of retail workshop:  
identify how to use payment optimisation strategies to convert global shoppers

TIME: 11.20
Flawless customer experience and checkout flow is often top of the agenda when it comes to increasing 
conversion. But are you aware of how much revenue is really slipping away from your bottom-line? 
We’ll share top tips on how to manage  and optimise risk without turning away legitimate business. 
Plus be the first to get your hands on new research which identifies retail payment practices and local 
shopper preferences across LATAM, APAC, EMEA and North America. Join us at our workshop session 
and take away valuable insights on payments optimisation to help you:

•  Reach all shoppers, every time, all the time

•  Maximise your online transaction success rates

•  Utilise local currencies and payment methods your customers know and trust

Adam Guest, Global Retail Manager, Worldpay

Workshop 5 - Visual Merchandising Online – Best fit tools and best practice techniques.

TIME: 11.20
Today’s omni-channel retailers need to recruit talented, highly productive and commercially aware 
Visual Merchandisers who can make an impact on their bottom line. VM’s have to be super-creative 
and possess a huge skill set to be able to analyse sales data, predict seasonal trends and keep abreast of 
their competitors’ activities across different channels and markets.

As technology evolves, transformative visual merchandising software applications are just as much 
a part of the training for the job, as say graphics, layout and image-processing software.  And in a 
constantly changing landscape where technology moves ever-faster, how do you stay up to date? This 
is a must-attend session for retailers of all sizes eager to learn about tools and techniques that will deliver 
ROI and make best use of their internal resources.  We examine best practice, emerging technologies 
and speculate what the future of visual merchandising online might look like.

Dan Garner, Director, On Tap

Workshop 6 - A practical step by step guide: achieving profitable growth in cross border eCommerce

 TIME: 14.00
eCommerce is the fastest growing segment of European retail sales and online pure plays continue 
to power ahead. Going online cross border looks an increasingly enticing business opportunity for 
retailers. Many retailers believe that by selling online and cross border provides the potential for double 
digit growth – a desirable business opportunity when the traditional high street is challenged with 
flat growth rates and tight margins. Equally, finance and operations executives in these retailers are 
increasingly concerned that these so called ‘riches’ that exist online and cross border may come with 
considerable and often unforeseen costs and risks.This workshop will provide a practical step by step 
guide on the variables to consider and factor into business plans, leaving you with a simple framework 
to apply on returning to the office. It will also be highly informative and educational for both boardroom 
executives reviewing and considering online cross border business cases and professionals tasked with 
analysing the market opportunity and making these plans happen.

Oliver Brough, General Manager, E4X Europe, Eric Fergusson, Head of Retail Services, 
OrderDynamics (formerly eCommera), Danny Richman, Digital Marketing Consultant and 
Kieran Mongey, Senior Fraud Consultant, ReD
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Workshop 8 - Becoming a global digital retailer

TIME: 14.00
During During this interactive workshop we’ll show you the power of responsive design and personalisation 
– and the benefits re-architecting internal teams to help break down boundaries. We’ll provide real 
examples of success stories and highlight best practice systems and processes. With a leading digital 
retailer on hand to share their experience, we’ll help you:

•  Define your digital vision
•  Understand the skills you need and how to organise your team
•  Establish what great customer experience and personalisation look like
•  Measure performance across departments to deliver E2E business results
•  See how technology can create a seamless customer experience
•  Panel discussion with Kate Holt - Robinson Webster Holdings -Jigsaw, Dave Kohn - Snow+Rock 
   Peter Abraham - EMEA & APAC and Asif Khetani - BT Expedite.

And you’ll come away with a better insight and practical tips on how to achieve great results in a digital world.

Ben Hickford, Head of Digital, BT Expedite
Dean Taylor, Head of Creative, BT Expedite 

Workshop 9 - The Path to Personalisation   Taking Content Optimisation and Segmentation to the Next Level

TIME: 14.00
Join Monetate as we demonstrate targeting and personalisation top tips and best practice.   Learn how 
leading retailers such as Office Depot, Jack Wills and Dreams are driving revenues through advanced 
personalisation, content optimisation and segmentation. Discover key ways to overcome common 
organisational hurdles to personalisation. 

Alex Henry, Director of Client Solutions, Monetate

Workshop 7 - How to reach your customers: why content lies at the heart of modern-day multichannel commerce

TIME: 14.00
In this workshop, we will consider organisational silos and how the commerce teams and marketers can work 
together to manage, merge and deliver a consistent experience across all channels. Although many of the leading 
commerce systems provide basic content management capabilities, they are restricted in their ability to publish 
content to the channels outside of the online shop. So what options are available to overcome this? The workshop will 
discuss this, as well as a number of the key challenges around implementing a multichannel strategy. You will see a 
live demonstration of how commerce systems, like Demandware and hybris, with a seamlessly integrated enterprise 
class CMS can help you to boost usability and deliver outstanding personalised customer experiences. It will also 
provide ideas and solutions to help you to:

•  Deliver a consistent experience across all channels
•  Break down organisational silos and get departments working together more efficiently
•  Merge and publish content from multiple systems, databases and stores
•  Manage content for multiple sites, regions and languages
•  Manage and deliver personalised content for successful digital campaigns
•  Add value to your online store with quality content for search engine optimisation to  drive traffic and conversion

You will leave the workshop with a better understanding of a multichannel strategy, of what can be achieved as well 
as practical examples of how your strategy can be met.

Tim Jenkins, Country Director, Uk & Ireland, e-Spirit

WORKSHOPS
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THANK YOU TO ALL OUR SPONSORS

Title Sponsor

Demandware, a leader in digital commerce, enables the world’s premier 
retailers to move faster and grow faster in the changing face of retail. 
Demandware’s enterprise cloud platform minimizes the costs and complexities 
of running global, omni-channel commerce operations, and empowers 
retailers to respond with speed and agility to new market opportunities and 
unforeseen consumer expectations.  For more information, visit demandware.
com, call +44 208 895 4867 or email info@demandware.co.uk.

Track 3 Sponsors

NetSuite is the UK’s leading cloud-based business management solution, used by more than 20,000 of the 
world’s fastest growing organisations. vNetSuite’s SuiteCommerce and Venda commerce platforms enable 
multi-channel and multi-location retailers to meet customer demands to deliver seamless, omnichannel 
commerce experiences.

Backed by 20 years of e-commerce experience, Digital River is recognised as a leading global provider of Commerce-
as-a-Service solutions. Companies of all sizes rely on Digital River’s multi-tenant, SaaS commerce, payments and 
marketing services to manage and grow their online businesses. In 2013, Digital River processed more than $30 
billion in online transactions, connectin g B2B and B2C digital products and cloud service companies as well as 
branded manufacturers with buyers across multiple devices and channels, and nearly every country in the world. 

Delight your customers.  Apptus eSales Experience Optimisation Engine allows you to be great at the things 
your customers care about. It turns existing eCommerce platforms into intuitive systems that automatically 
deliver a tailored customer experience.  By applying cutting-edge, mathematical and algorithmic research and 
techniques to our unified solution, we take personalisation, search and merchandising to new level.

technology.com

RE D
Red Technology is a leading ecommerce solutions integrator. We implement innovative multichannel 
ecommerce solutions for mid to large sized retailers, distributors and manufacturers leveraging our 
ecommerce platform, tradeit. The tradeit ecommerce platform provides Red Technology’s customers with 
tremendous competitive advantage due to its combination of powerful promotions engine, flexible content 
management system, comprehensive order management system and omni-channel integration capabilities.

Track 2 Sponsors

Track 1 Sponsors

SLI is the leading SaaS-based site search provider and trusted brand to the Internet Retailer Top 500 and Top 
1000. Today, SLI Systems’ hosted search offerings serve more than 400 e-commerce, corporate Internet and 
other content-rich sites, including Wickes, Boden, B&Q, Lovehoney, Harrods, Snow + Rock and others.

Portaltech Reply holds Platinum Elite Status and is Global Partner of the Year 2012, 2011 and 2010 with over 
30 major hybris projects to its name. Portaltech Reply offers an end to end set of products and services for 
multichannel commerce including consulting, commerce platform implementation and integration, mobile 
and digital design, SaaS and on-premise warehouse management, proximtiy marketing, mobile payments and 
Cloud based hosting on the Amazon platform wrapped in a full managed service from one singular supplier
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Delegate Visitor Bag 
Trusted Shops. The trustmark with buyer protection Trusted Shops provides the leading online trustmark 
through a commitment of responsibility, buyer protection and customer reviews. Over 17,000 retailers in Europe 
trust the comprehensive Trusted Shops package. 

Post Event Party Sponsor 1 
Tryzens delivers award winning digital commerce solutions to clients in the retail sector. Headquartered in London, Tryzens 
offers platform agnostic, scalable, robust and flexible solutions to support clients’ digital commerce and multichannel 
services on a global scale. Tryzens’ proven solutionsmaximise revenues, streamline operations and align online trading 
with broader commercial objectives.

Post Event Party Sponsor 2
As part of the Packshot Group founded by Lee Friend, Fashot.com and Packshot.com are the global leaders of engaging 
image and content solutions for ecommerce. With over 15 years’ experience and studios spanning the UK and Europe 
including London, Birmingham, Amsterdam, Dusseldorf and Berlin, the Fashot Agency offer tailor made solutions for 
online fashion brands.

Post Event Party Sponsor 3
The Fashot Agency has a team of over 200 dedicated fashion photographers, stylists, writers and producers to create the 
perfect digital content for your brand. As Europe’s number one supplier of high quality, high volume content solutions for leading 
international retailers Packshot.com manage high performing product shots and copy that can bring your brand to life.

Post Event Party Sponsor 4
SDL Fredhopper (www.fredhopper.com) is the ultimate marketing machine for e-commerce. SDL Fredhopper’s 
technologies make it easy for online marketers to systematically improve targeting the right content to the right person at 
the right time; increasing revenue, profitability and customer lifetime value.

Digital Signage Sponsor 
Inurface media is a London based digital signage company. Founded in 2008 Inurface media has grown a solid repetition 
in the industry for its flexible and reliable digital signage solutions; providing the hardware and software as well as giving 
support for the content and maintenance of the network.

Registration/Badge Sponsor 
plentymarkets is an all-in-one e-commerce solution that combines stock management, online stores and multi-channel 
sales. Thanks to comprehensive functions and interfaces that include all steps of the e-commerce value chain, you can 
use the web based software to completely automate the entire e-commerce workflow.

Programme Sponsor 
Route Genie is an advanced carrier routing software application powered by the iForce Group, coming to the UK market 
following 10 years of development, multi million pound investment, and the robustness that comes from routing millions 
of parcels a year for clients like Waitrose Cellar, Paperchase, Cath Kidston and Fortnum & Mason.

Coffee Station Sponsor 
The BE EXCELLENT team combines many years of experience in all areas of the e-commerce value chain. Based 
in Germany and the UK we implement international consulting and service concepts for high-growth intelligent  
omni-channel platforms using our in-depth technology knowledge and creativity. Our enthusiasm stems from our 
passion for all things e-commerce.

Sponsors 

Notebook Sponsor
InPost is a national network of automated parcel lockers allowing online shoppers and retailers to send, receive and return 
goods anytime of the day or night - 24/7/365!  Our innovative click & collect service means no more queues, no more 
waiting in, no more closing times.  With InPost, it’s always at a time and place that is convenient to you.
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FLOORPLAN

SmartAssistant

SmartAssistant

WORKSHOPS

EXHIBITORS

Don’t get lost at this years conference, with lot’s 
going on you don’t want to miss a thing. The 
conference floor plan is here to help you find your 
way around.
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HOW SATISFIED ARE YOUR CUSTOMERS 
WITH THEIR CROSS CHANNEL EXPERIENCE? 

Proximity Commerce is the future of multi-channel retail. Customers are 
demanding a seamless experience whenever and however they engage 
with your brand and they expect an innovative experience on their mobile, 
on their tablet, at the store and across every other channel in-between. 
Get ready for the future now with Proximity Commerce.

www.portaltechreply.co.uk

CONTACT INFO
portaltech@replyltd.co.uk
+44 (0) 207 730 6000

Reply Portal Tech ad A4 210x297mm Final.indd   1 14/03/2013   12:39

Agilone software combines 360° customer profiles and predictive analytics to deliver the most effective targeted marketing campaigns that 
increase revenue and delight customers. Agilone brings all your customer data together, across all channels. Our technology makes that data clean 
and applies self-learning, predictive algorithms and triggers the right personalised message or right sized offer at the right time.

 408-903-4235   agilone.com.co.uk  paul.gibson@agilone.com

AGILONE - STAND 43

Amplience is an on-demand, rich-media marketing platform that simplifies the production and distribution of rich, interactive campaign  
and product media. The result is an agency quality experience at 10% of the cost. Amplience enables non-technical marketing, brand and 
sales teams to create compelling digital campaign and product media that increases customer engagement, drives conversions and AOV,  
and works beautifully across all channels and devices, delivering true multi-channel campaigns from one integrated platform.

 +44 (0)207 426 9990     amplience.com          contact@amplience.com

AMPLIENCE - STAND 6  
WORKSHOP

Apptus eSales Experience Optimisation Engine allows you to be great at the things your customers care about. It turns existing eCommerce 
platforms into intuitive systems that automatically deliver a tailored customer experience.  By applying cutting-edge, mathematical and 
algorithmic research and techniques to our unified solution, we take personalisation, search and merchandising to new level.   

 00 46 46 2704107     apptus.com   

APPTUS - STAND 2 
TRACK SPONSOR

AVALARA - STAND 3

Avalara is a leading cloud-based tax and compliance automation technology provider, supporting tens of thousands of businesses in more than 
100 countries worldwide. Our mission is to help businesses of all sizes achieve compliance by delivering comprehensive, automated, cloud-based 
solutions that are fast, accurate and easy to use. Avalara helps make VAT and sales tax compliance simple and automatic. 

 (0) 203 126 4996   avalara.co.uk          mark.carpenter@avalara.com

BRONTO - STAND 12

Bronto Software provides a cloud-based marketing platform for organizations to drive revenue through their email, mobile and social campaigns. 
The leading self-service email marketing provider to the Internet Retailer Top 1000, Bronto is used by top brands worldwide, including Armani 
Exchange, Samsonite, Hostelworld, Direct Golf and Moda en Pelle. The Bronto Marketing Platform is deeply integrated with commerce platforms 
including Magento, Demandware, NetSuite and MarketLive.

 +44 (0)20 3640 2057   bronto.com         europe@bronto.com

As BT’s specialist retail division, BT Expedite aims to make things easy for retailers. Easy to buy, easy to sell, easy to manage, easy to grow.  
Driven by a unique blend of technology, innovation and industry expertise, BT Expedite’s e-commerce solutions are proven in the field 
and trusted by some of the world’s best known brands. And its e-commerce platform, FrescaCommerce, is immensely scalable, flexible 
and robust – with everything retailers need to get the edge on the competition.

 0870 850 6880    btexpedite.com   btexpedite@bt.com

BT EXPEDITE - STAND 26 
WORKSHOP

®Amplience

®Amplience

EXHIBITORS
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HOW SATISFIED ARE YOUR CUSTOMERS 
WITH THEIR CROSS CHANNEL EXPERIENCE? 

Proximity Commerce is the future of multi-channel retail. Customers are 
demanding a seamless experience whenever and however they engage 
with your brand and they expect an innovative experience on their mobile, 
on their tablet, at the store and across every other channel in-between. 
Get ready for the future now with Proximity Commerce.

www.portaltechreply.co.uk

CONTACT INFO
portaltech@replyltd.co.uk
+44 (0) 207 730 6000

Reply Portal Tech ad A4 210x297mm Final.indd   1 14/03/2013   12:39
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CERTONA - STAND 16

Delivering personalised customer experiences for the world’s most popular brands, Certona is the leader for true omnichannel personalisation. 
Trusted by more than 550 top ecommerce sites, Certona’s real-time personalisation platform increases engagement and conversions by 
leveraging one-to-one behavioural profiling, Big Data insights, and predictive analytics to serve up individualised content, promotional and 
product recommendations across all customer touch points.

 858 369 3888   certona.com  info@certona.com

ChannelAdvisor (NYSE: ECOM) is a leading provider of cloud-based e-commerce solutions that enable retailers and manufacturers to integrate, 
manage and optimise their merchandise sales across hundreds of online channels including Amazon, Google, eBay, Facebook and more. Through 
automation, analytics and optimisation, ChannelAdvisor customers can leverage a single inventory feed to more efficiently list and advertise 
products online, and connect with shoppers to increase sales.

 +44 203 014 2700    channeladvisor.co.uk  ukteam@channeladvisor.com

CHANNELADVISOR - STAND 27

DataStax provides a massively scalable enterprise NoSQL platform to run mission-critical business applications for some of the world’s most 
innovative and data-intensive enterprises. Powered by the open source Apache Cassandra™ database, DataStax delivers a fully distributed, 
continuously available platform that is faster to deploy and less expensive to maintain than other database platforms.

 +44 (0) 208 622 3021    datastax.com          info@datastax.com

DATASTAX - STAND 40  
REGISTRATION AREA

Demandware, the category defining leader of enterprise cloud commerce solutions, empowers the world’s leading retailers to continuously 
innovate in our complex, consumer-driven world. Demandware’s open cloud platform provides unique benefits including seamless innovation, 
the LINK ecosystem of integrated best-of-breed partners, and community insight to optimize customer experiences. These advantages enable 
Demandware customers to lead their markets and grow faster. 

 +44 203 481 1076     demandware.co.uk           info@demandware.co.uk

DEMANDWARE - STAND 35 
TITLE SPONSOR

DIGITAL RIVER - STAND 31  
TRACK SPONSOR
Backed by 20 years of e-commerce experience, Digital River is recognised as a leading global provider of Commerce-as-a-Service solutions. 
Companies of all sizes rely on Digital River’s multi-tenant, SaaS commerce, payments and marketing services to manage and grow their online 
businesses. In 2013, Digital River processed more than $30 billion in online transactions, connecting B2B and B2C digital products and cloud 
service companies as well as branded manufacturers with buyers across multiple devices and channels, and nearly every country in the world.

 0845 6035071    digitalriver.com          europe@digitalriver.com

EASYASK - STAND 46

EasyAsk is radically changing the speed and ease of how people find information through ground-breaking Natural Language search 
software. EasyAsk software products go far beyond traditional search, allowing users to simply ask questions in plain English and receive 
highly tuned results. 

 +44 (0) 118 402 8981     easyask.com       infoEurope@easyask.com

EXHIBITORS
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ESELLER - STAND 45

eSeller - where we keep the answers to your questions on growing a digital business and selling online. We turn ideas and problems into solutions 
and success with our articles, guides, videos, case studies, checklists, ebooks and emails. Our six sections bring you from Start, Promote, Sell, 
Deliver and Retain to Expand and each piece offers the recipe to success with a clear indication of the ingredients, time and methodology needed 
to positively impact your business.

 +44 (0)20 7933 8999   eseller.net            stevej@sjpbusinessmedia.com

As part of the Packshot Group founded by Lee Friend, Fashot.com and Packshot.com are the global leaders of engaging image and content 
solutions for ecommerce. With over 15 years’ experience and studios spanning the UK and Europe including London, Birmingham, Amsterdam, 
Dusseldorf and Berlin, the Fashot Agency offer tailor made solutions for online fashion brands, from product imagery to creative branding 
images, copywriting and video content.

 +44 0207 267 0700    fashot.com    info@fashot.com

FASHOT AGENCY - STAND 24 
POST EVENT PARTY SPONSOR

Informatica Corporation is the world’s number one independent provider of data integration software. Thirty-one of the top 60 Fortune 500 
retailersdepend on Informatica data integration, data quality, and big data solutions to access, integrate and trust their information assets residing 
on premise and in the Cloud. 

 +44 (0)1628 511311    informatica.com    ukinfo@informatica.com

INFORMATICA - STAND 41

As a leading global digital payment service provider, Ingenico Payment Services provides a seamless response to the complexity of payments, 
whatever the channel: online, mobile and point-of-sale. Offering innovative e-commerce, multi-channel, financial, and marketing solutions, it 
helps merchants to manage, collect and secure their payments, prevent fraud and increase their revenues through higher conversions.

 +44 (0)203 147 4966  payment-services.ingenico.com           sales.ecom@ingenico.com

INGENICO PAYMENT - STAND 28

INTERNET RETAILING - STAND 42

Internet Retailing Magazine is published bimonthly and takes a commercial, robust and uncompromising view of the developments, trends, issues 
and opportunities in multichannel retail. The Magazine maps the main streams of internet retail, analysing news and events in the sector and 
profiling key companies, initiatives, suppliers, people and trends. It is a source of ideas, competitive intelligence, briefing and analysis.

 +44 (0) 20 7933 8999   internetretailing.net           info@internetretailing.net

INURFACE MEDIA - STAND 42  
DIGITAL SIGNAGE SPONSOR
Inurface media is a Bristol and London based digital signage company. Founded in 2008 Inurface media has grown a solid repetition in the 
industry for it’s flexible and reliable digital signage solutions; providing the hardware and software as well as giving support for the content and 
maintenance of the network. Through the integration of hardware, software and creative content, whilst taking a client focused approach; 
Inurface media is able to provide individual digital signage solutions and bespoke touch screens.

 08453 032844   inurfacemedia.co.uk        info@inurfacemedia.co.uk





26



27

JUMIO INC - STAND 23

Jumio is a next-generation payments and ID software-as-a-service company that utilizes proprietary computer vision technology to reduce 
mobile payment friction and ID fraud. Half of the top 10 consumer internet companies, along with hundreds of other retailers, financial 
institutions, marketplaces, gaming companies across the globe have adopted Jumio products. 

 020 3102 6962   jumio.com 

Lyons Consulting Group is the industry’s premier eCommerce Digital Agency, serving brand, retail, and B2B organisations with tailored 
eCommerce solutions that maximise online potential.  Headquartered in Chicago, the firm celebrated the opening of a London office this year. 
The office is led by eCommerce professional and Director of Business Development-EMEA, Mr. Ashkan Farhadieh, and represents LYONSCG’s 
commitment to expanding our international service offerings. 

 07477 683797    lyonscg.com          london@lyonscg.com

LYONS CONSULTING GROUP - STAND 14

Trusted by more than 230,000 businesses worldwide, Magento offers flexible, scalable eCommerce solutions designed to help businesses grow 
and succeed online. Our cost-effective solutions empower businesses of all sizes to control and customize the look, content, and functionality of 
their online stores. Magento solutions are also supported by a robust partner network and consulting services that offer training and support to 
help maximize the success of our customers.

 001 310 498 9824    magento.com          danand@ebay.com

MAGENTO - STAND 10

MICROS is a global leader in retail technology, with customers including Monsoon/Accessorize, Hamleys, Selfridges, B&M, Poundstretcher, 
Lakeland and many more. We provide integrated systems that allow retailers to offer a seamless cross-channel experience to their customers, 
through our OCP eCommerce platform, multi-channel loyalty and CRM solutions, and integrated point-of-sale. 

 +44 (0) 1753 536969     micros-systems.co.uk           uk-micros@micros.com

MICROS - STAND 8

MONETATE - STAND 7  
WORKSHOP
Monetate generates billions of pounds of new revenue for businesses, helping them grow 39% faster than the industry average. Brands such 
as Boden, Helly Hansen, and QVC rely on Monetate to put the customer first, creating winningcustomer experiences that drive a sustained, 
competitive advantage. The Monetate Acceleration Cloud connects two crucial elements that have always been treated separately within 
organisations:knowledge about the customer and marketing actions to deliver a better experience.

 +44 (0)207 484 8794    monetate.com           poconnor@monetate.com

NETSUITE - STAND 29  
TRACK SPONSOR
NetSuite is the UK’s leading cloud-based business management solution, used by more than 20,000 of the world’s fastest growing organisations. 
NetSuite’s SuiteCommerce and Venda commerce platforms enable multi-channel and multi-location retailers to meet customer demands to 
deliver seamless, omnichannel commerce experiences. Our commerce platforms serve some of the world’s leading brands including Williams 
Sonoma, Fat Face, Tesco F&F Clothing, boohoo.com, TK Maxx, Laura Ashley and Russell & Bromley.

 01628 774400    netsuite.co.uk        uk-sales@venda.com

EXHIBITORS
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ONE HYDRA - STAND 4

OneHydra provides online retailers with a better way to do SEO. Our innovative technology automates the discovery process of the keyword 
language your customers use, then it organises and maps it across your site and products. It then intelligently optimises your website structure 
and builds out ad campaigns, developing and enriching product feeds to turn them into profitable shopping campaigns. 

 0203 3261930   onehydra.com           info@onehydra.com

OrderDynamics, previously eCommera, is a leading cloud software and big data company that believes the order is the moment of truth – when 
profits can be made or lost. With more than 80 clients in 33 countries, we help the world’s leading retailers activate commerce from first 
interaction to final fulfillment with our Dynamic Action, Commerce Platform and Order Management solutions and services. We empower agile 
and intelligent commerce experiences so that our clients win at that very moment of truth.

 +44 (0)203 530 5800    orderdynamics.com

ORDERDYNAMICS - STAND 44

OSF Global Services is an international firm specializing in technology customization, implementation and integration as well as custom software 
development. We can customize and seamlessly integrate your entire ecommerce environment, from the webstore to legacy applications, to 
front-end and back office systems. Partnered with Demandware, Magento, Salesforce, Microsoft, NetSuite, Sitecore, and CyberSource, OSF 
delivers best-in-class solutions to retailers and B2B companies.   

 33 2 29002733     osf-global.com          england@osf-global.com

OSF - GLOBAL SERVICES - STAND 38

As part of the Packshot Group founded by Lee Friend, Fashot.com and Packshot.com are the global leaders of engaging image and content 
solutions for ecommerce. With over 15 years’ experience and studios spanning the UK and Europe including London, Birmingham, Amsterdam, 
Dusseldorf and Berlin, the Fashot Agency offer tailor made solutions for online fashion brands, from product imagery to creative branding 
images, copywriting and video content.

 +44 0207 267 0700    packshot.com          info@packshot.com

PACKSHOT / FASHOT - STAND 24
POST EVENT PARTY SPONSOR

PLENTYMARKETS - STAND 25 
REGISTRATION & LANYARD SPONSOR
Plentymarkets is an all-in-one e-commerce solution that combines stock management, online stores and multi-channel sales. Thanks to 
comprehensive functions and interfaces that include all steps of the e-commerce value chain, you can use the web based software to completely 
automate the entire e-commerce workflow. plentymarkets includes an online store, interfaces to numerous German markets, all relevant UK 
markets as well as the largest international markets.

 +44 1895.80 94 10    plentymarkets.co.uk        sales@plentymarkets.co.uk

PEER 1 HOSTING - STAND 9  
WORKSHOP
In eCommerce, where brands live and die on the internet, and a business’s bottom line depends on its website, Peer 1 Hosting take a ‘no 
compromise’ approach to hosting. As specialists in the eCommerce world, we have a rock-solid track record of building robust, scalable, global 
infrastructures on all the major eCommerce platforms. No Compromise Hosting is a commitment to delivering blazingly fast eCommerce 
experiences to your end customers, no matter the traffic volumes.

 +44 2380 926 300   peer1hosting.co.uk        info@peer1.com

EXHIBITORS
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PERFION - STAND 34

PERFION is the unique and market leading Product Information Management (PIM) solution for companies with a complex product structure 
or a need for multi-channel and multi-language communication. With Perfion you get one single source of truth for product information which 
gives you control of all product data wherever it is applied. Perfion handles continuous changes in requirements without extra cost.

 45 70 26 26 80   perfion.com          info@perfion.com

Realex Payments is one of Europe’s fastest growing online payment gateways, providing a range of payment processing services for businesses 
selling online and processing payments valued in excess of £20Bn per annum on behalf of 12,500 clients throughout Europe. Realex 
Payments’ expertise, innovation and a dedication to excellent customer service means that it’s always on hand to support you and identify your 
requirements.

 020 31785370    realexpayments.co.uk         sales@realexpayments.co.uk

REALEX PAYMENTS - STAND 11

Red Technology is a leading ecommerce solutions integrator. We implement innovative multichannel ecommerce solutions for mid to large 
sized retailers, distributors and manufacturers leveraging our ecommerce platform, tradeit. The tradeit ecommerce platform provides Red 
Technology’s customers with tremendous competitive advantage due to its combination of powerful promotions engine, flexible content 
management system, comprehensive order management system and omni-channel integration capabilities.

 +44 1865 880800   redtechnology.com          info@redtechnology.com

RED TECHNOLOGY - STAND 13 
TRACK SPONSOR

Portaltech Reply is the leading hybris Partner with offices in London, Seattle, Milan and Dusseldorf. The company holds Platinum Elite Status 
and is Global Partner of the Year 2012, 2011 and 2010 with over 30 major hybris projects to its name. Portaltech Reply offers an end to end set of 
products and services for multi-channel commerce wrapped in a full managed service from one single supplier. 

 0207 7306000     replyltd.co.uk.com           portaltech@replyltd.co.uk

REPLY LTD - STAND 30  
TRACK SPONSOR

ROUTE GENIE - STAND 21   
PROGRAMME SPONSOR
Route Genie is an advanced carrier routing software application powered by the iForce Group, coming to the UK market following 10 years of 
development, multi million pound investment, and the robustness that comes from routing millions of parcels a year. Developed from a retail 
logistics perspective and implemented as part of iForce’s outsourced logistics process services, Route Genie is designed from a retailer’s point of 
view, providing real operational efficiencies and exceptional customer experience. 

 01932 310 260   routegenie.co.uk          gtaylor@routegenie.co.uk

ROYAL MAIL - STAND 5 

Royal Mail provides a complete range of fulfilment services and delivers to all 29 million UK addresses, six days a week. These include standard as 
well as time-guaranteed, sameday and tracked delivery services across the UK and a comprehensive range of International delivery options. We 
deliver items ordered via the internet and more traditional home shopping channels such as catalogues. With access to over 11,500 Post Office 
branches, we can offer maximum convenience to customers returning items. 

 07436 282650    royalmail.com

technology
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30 seconds 
to find the  
perfect jeans.
3 quarters 
of record 
 profits. 

Smarter site search that turns shoppers into buyers.
With SLI Systems’ Learning Search, your site visitors find the products and 
information they seek in fewer clicks. The result?

Improve your e-commerce site experience and 
results with customized site search, navigation, 
merchandising, mobile, recommendations and SEO 
solutions from SLI Systems.

Learn more at SLI-Systems.co.uk
+44 (0) 203 217 0321

•	 Improved conversion rates

•	 Higher order values

•	 Increased e-commerce sales

•	 More returning customers

Visit us at The Internet 
Retailing Conference 

STAND #1

Now 
that’s  
a good 
search 
result.

EXHIBITORS



30 seconds 
to find the  
perfect jeans.
3 quarters 
of record 
 profits. 

Smarter site search that turns shoppers into buyers.
With SLI Systems’ Learning Search, your site visitors find the products and 
information they seek in fewer clicks. The result?

Improve your e-commerce site experience and 
results with customized site search, navigation, 
merchandising, mobile, recommendations and SEO 
solutions from SLI Systems.

Learn more at SLI-Systems.co.uk
+44 (0) 203 217 0321

•	 Improved conversion rates

•	 Higher order values

•	 Increased e-commerce sales

•	 More returning customers

Visit us at The Internet 
Retailing Conference 

STAND #1

Now 
that’s  
a good 
search 
result.



32

SDL - STAND 15  
POST EVENT PARTY SPONSOR

SDL Fredhopper (www.fredhopper.com) is the ultimate marketing machine for e-commerce. SDL Fredhopper’s technologies make it easy  
for online marketers to systematically improve targeting the right content to the right person at the right time; increasing revenue, profitability 
and customer lifetime value. SDL Fredhopper offers software products for Onsite Search, Onsite Targeting, Predictive Targeting and  
Targeted Advertising.

 01753 272167   sdl.com          enicholls@sdl.com

SimpleUsability is a world class behavioural research and neuromarketing consultancy, working with clients including ASDA, Wal-Mart, Argos 
and Debenhams. The only way to find out what customers do is to observe their natural behaviour, whether that’s in-store or online. We examine 
their natural behaviour, we take evidence and we review that evidence with them. Natural behaviour throws us things you are not expecting, 
that’s why it’s so amazing … the insights are often breathtaking.

 0113 3508155  simpleusability.com          info@simpleusability.com

SIMPLEUSABILITY - STAND 39

SLI Systems provides full-service site search, navigation, merchandising, and user-generated SEO. Our lea    rning-based technology empowers 
retailers and content sites to enhance customer satisfaction by helping site visitors find the products and information they seek quickly and 
efficiently, increasing site conversions and average order value. SLI is known for providing stellar customer service, and has built a strong 
reputation for offering the highest level of responsiveness, flexibility, support, and attention to its customers.

 +44 (0)203 217 0328    sli-systems.co.uk         discovery@sli-systems.com

SLI SYSTEMS - STAND 1  
TRACK SPONSOR

SMARTASSISTANT is the globally leading technology for interactive product advice. SMARTASSISTANT, communicates at the level of its users 
and puts needs instead of technical filters at the forefront. Similarly to consultative sales efforts, SMARTASSISTANT product advisors take on the 
role of sales assistants in physical stores and suggests products and services that meet the consumer’s needs. 

 00 43 1 890 53180     smartassistant.com           office@smartassistant.com

SMARTASSISTANT - STAND 36

SOVENDUS - STAND 32

Sovendus was born out of an initial strategy created for our online wine shop seven years ago, which was designed to find new customers and 
generate incremental sales for our website by working with other online retailers in a unique network. We now operate in six countries and 
have over 400 online retail partners. Our network provides a unique opportunity for retailers to quickly and easily create a bespoke programme 
tailored to their own objectives. And better still, it operates on a pay-by-results model providing a guaranteed ROI.

 +49 (0) 721/957846-247   sovendus.co.uk          info@sovendus.com

STIBO SYSTEMS - STAND 18

Stibo Systems is the global leader in multi-domain Master Data Management (MDM) & Product Information Management solutions. Retail 
industry leaders rely on Stibo Systems to provide cross-channel consistency by linking product, customer, supplier data and other organizational 
data. This enables businesses to make more effective decisions, improve sales and build value.

 01189 94784    stibo.com         info@stibosystems.co.uk 

EXHIBITORS
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TEALIUM - STAND 19

Tealium helps savvy brands bring order to marketing chaos and engage customers in innovative ways. Using Tealium as the foundation for their 
digital marketing operations, smart marketers can fuel real-time unified marketing initiatives and drive more profitable customer interactions 
across all digital touch  points. Tealium is the recognised leader in enterprise tag management and was recently named one of Forbes’ Most 
Promising Companies in America for 2014.

 +44 (0) 20 70 84 62 68   tealium.com        richard.wright@tealium.com 

As a leading global digital payment service provider, Ingenico Payment Services provides a seamless response to the complexity of payments, 
whatever the channel: online, mobile and point-of-sale. Offering innovative e-commerce, multi-channel, financial, and marketing solutions,  
it helps merchants to manage, collect and secure their payments, prevent fraud and increase their revenues through higher conversions. 
Ingenico Payment Services is part of the Ingenico Group (Euronext: FR0000125346 - ING), the global leader in seamless payment.

 +49 (0) 221 77536 335    trustedshops.co.uk          sales@trustedshops.co.uk

TRUSTED SHOPS - STAND 37  
BAG SPONSOR

Tryzens delivers award winning digital commerce solutions to clients in the retail sector. Headquartered in London, Tryzens offers platform 
agnostic, scalable, robust and flexible solutions to support clients’ digital commerce and multichannel services on a global scale. Tryzens’ proven 
solutions maximise revenues, streamline operations and align online trading with broader commercial objectives.

 020 7264 5900    www.tryzens.com          enquire@tryzens.com

TRYZENS - STAND 33  
POST EVENT PARTY SPONSOR

Understanding that costly and time consuming, Systems Integration (SI) can no longer support the challenges faced by today’s multi channel 
world, The VS Team has spent the last ten years, creating a completely new way in allowing data to flow between any network of systems and 
platforms, delivering scalable, rapid, controlled management of all data – without ANY interference to existing systems.

 0118 9000651     virtualstock.co.uk          info@virtualstock.co.uk

VIRTUALSTOCK - STAND 17  
WORKSHOP SPONSOR

VOUCHERCODES - STAND 20

VoucherCodes.co.uk is part of RetailMeNot, Inc., the world’s leading marketplace for online coupons and deals. VoucherCodes.co.uk  
works with the UK’s biggest retailers, restaurants and attractions to deliver the very best voucher codes and discounts to its users - helping 
millions save money every week. For retail partners, VoucherCodes.co.uk is a powerful promotional platform to attract new customers  
and deliver a high volume of sales. 

 0203 540 6719    www.vouchercodes.co.uk  instore@vouchercodes.co.uk

WNDIRECT - STAND 22

wnDirect is an award winning international logistics company bringing to market a tailored international delivery solution developed specifically 
for eCommerce. Combining young, flexible and entrepreneurial thinking with leading-edge technological developments to provide turn-key 
solutions which enable retailers to ‘switch-on’ their global expansion plans. Supporting retailers sucessfully navigate the complexities of cross 
border trade in the key markets in Europe, America’s and Australasia quickly, easily, reliably and cost effectively. 

 01753 760697    wndirect.com         marketing@wndirect.com 
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Red Technology is a leading ecommerce solutions integrator. We implement innovative multichannel ecommerce solutions for mid to large sized retailers, distributors and manufacturers leveraging our ecommerce
platform, tradeit. The tradeit ecommerce platform provides Red Technology’s customers with tremendous competitive advantage due to its combination of powerful promotions engine, flexible content management
system, comprehensive order management system and omni-channel integration capabilities.
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Online merchandising  
and personalisation

– how hard can it be?
Selecting the right products and content to show customers is easy, right?  

It must be. If it were hard, retailers would have people dedicated to the 
task – people with super job titles, using clever tools and secret sauce. 

They’d wear cool clothes and carry ironic clipboards. These people  
don’t exist, ergo neither does the problem.

 
Well, the problem does exist, and it’s bigger than you can imagine.  

Join Micha Mokhberi, in Track 2 at 14:00, founder and CEO of Apptus,  
those e-commerce experts from Sweden, in a light hearted (but insightful)  

journey through the world of online merchandising and personalisation. 
 

Apptus - Empowering retailers to create multi-channel  
experiences as unique as their customers.

www.apptus.com

Find us at Stand 2

Apptus_A4_print_advert2.indd   1 26/09/14   13:01
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Internet Retailing’s position as the must-read voice for professionals in multichannel retail and ecommerce is founded 
upon our commercial focus (tracking topics that are, or should be, of interest to our senior subscriber base) and our 
in-depth, knowledgeable coverage (from long-form magazine content to topical supplements, senior roundtables to 
research reports). This commercial focus has led to some additional emphases in 2014. We are introducing the new 
Internet Retailing In-Store stream (IRIS) that will be present in print, online, at our Expo (IRX) and Conference. We are 
excited by the digital renaissance of ‘the store’, and particularly so as web and mobile selling approaches now impact 
aspects from display to point of sale, signage to merchandising. Alongside IRIS we continue the exciting growth of 
M-Retailing.net, with additional pagination in the magazine and a growth in live events too.

UK businesses who nevertheless need access to critical and ever-changing information on how to make digital channels 
work best for them. Relentlessly commercial in its outlook and recognising that the sale is all-important, eSellermedia.
com’s focus is finding the right way to get online, sell online, grow your sales and extend your digital commercial activities 
to achieve your business’ most efficient growth curve. eSellermedia.com’s first objective is to provide useful content 
and resources that help ecommerce businesses to grow through selling more. There is no content for content’s sake: 
no waffle, no filler. That means information about products and services influencing eCommerce worldwide, mission- 
critical news from the industry and inspiration from commercial experts and people who have made money through 
selling online. Go to www.eseller.net  for FREE access and subscriptions.

The UK’s Online Retail Association. For more than 20 years, IMRG has been the voice for the online retail industry in the 
UK. Our membership community comprises businesses of all sizes - multichannel and pureplay, SME and multinational, 
as well as suppliers to the industry. We support retailers through a range of activities including market tracking and 
intelligence, benchmarking, best practice events and policy work.

HuntRevenue specialises in providing a comprehensive range of business development, marketing and communications 
services to all sectors of the eCommerce industry. These are designed to reduce market development cost, increase brand 
awareness and develop revenue opportunities. Our Clients, Partners and Business Development spread worldwide. Our 
commitment to eCommerce extends to developing easy access to industry knowledge, contacts and relationships. This 
we achieve through our various communications activities including our interactive eCommerce magazine ‘Infinity’ that 
focuses on solution provision and new markets. 

marketingfinder.co.uk is a free resource for the multi-channel marketer. By providing users with a wide range of content 
such as whitepapers, surveys, webinars, case studies and more, marketingfinder.co.uk helps you improve your skills 
and build your marketing knowledge. marketingfinder.co.uk also helps you build and plan your marketing career, with 
our jobs pages giving comprehensive listings of marketing vacancies across the full range of marketing disciplines. Visit 
marketingfinder.co.uk today for complete access to all our marketing content.

TRADE PARTNERS



38





LABEL PRINTING, CARRIER 
MANIFESTING, TRACK & TRACE

RECONCILE CARRIER INVOICES 
AT THE CLICK OF A BUTTON

TAKE CONTROL OF CUSTOMER 
SERVICE AND COMMUNICATION 
REGARDLESS OF CARRIER CHOICE

SMOOTH ORDER WELLS FOR 
MAXIMUM OPERATIONAL 
EFFICIENCY

TO FIND OUT MORE 
ABOUT INTELLIGENT 
CARRIER ROUTING

C A L L  0 1 9 3 2  3 1 0  2 6 7
sales@routegenie.co.uk
www.routegenie.co.uk

CURRENT 
OPTIONS

THERE IS A BETTER WAY 
TO OPTIMISE CARRIERS

RouteGenie InternetRetailing full page repro.indd   1 10/09/2014   11:30


